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Sound Information Can Be a Valuable Asset 
G. F. LEONARD, Richmond, Va. 

Agricultural chemicals industry has much to gain 
through careful cooperation with writers, federal 
and state worker, and dealers 

UXDREDS OF SALESMEN for the H pesticide industry are work- 
ing to further pest control without being 
on any of our industrial payrolls. This 
may seem like a far-fetched thought, but 
the truth is that scientists, editors, 
writers, radio broadcasters, extension 
people, and other farm leaders are talk- 
ing and writing about pesticides in a 
growing number of instances each year. 
What is being said and written reflects 
the basic information and emphasis 
supplied by the source-scientific re- 
search and the industry. Much of the 
responsibility for the accuracy and im- 
port of this information lies with the in- 
dustry. An examination of the situa- 
tion may serve to point up  the present 
status of information in the field of agri- 
cultural chemicals. 

G. F. Leonard 

A perusal of any 
of the major farm 
magazines issued 
in the United 
States will reveal 
that there is more 
information on the 
pesticide industry 
and its products 
than on any other 
industry relating to 
agriculture. There 

Y 

is an increasing amount of publication 
space and radio time being devoted to 
the control of insects, plant diseases, and 
Fveeds-information that keeps the far- 
mer informed of the progress in this field. 
There is no other period in the history of 
agriculture and the industry which com- 
pares with the present status. The 
pesticide industry should be highly ap- 
preciative of this favored position. 

Clarify Status 

Actually, some editors print informa- 
tion about new products and their uses 
even before the registration of the prod- 
ucts with the United States Depart- 
ment of Agriculture. Such a practice 
often gives rise to misunderstandings 
when the products are not yet commer- 
cially available. The problem can be 
very simply overcome by pointing out in 

our information that the material is only 
in the experimental stage and not yet 
available in quantity. This sound ap- 
proach Jvill certainly be followed by 
writers. 

Emphasize Results 

A4nother thing-the industr)'s old 
attitude of selling control rather than 
price is being displaced by a new philos- 
ophy which does not offer the best op- 
portunities for the industry from the 
standpoint of a healthy economic condi- 
tion. Naturally. if we emphasize price 
over results, writers will give correspond- 
ing emphasis in their treatment of pesti- 
cides. The farmer is interested only in 
obtaining a reasonable return on his in- 
vestment in pest control chemicals and 
when the initial cost of the product is 
related to the over-all operation a few 
cents' difference between items has little 
real significance. 

I t  occurs to me also that some of the 
information in farm magazines does not 
place enough emphasis on careful use of 
these products. Editors and writers are 
as anxious as we are to prevent accidents 
and improper use. The industry can 
help get the right story across. We have 
reached the stage in our industrial de- 
velopment where accidents and improper 
use of pesticides should no longer be 
tolerated. Each company, scientist. and 
farm leader should take it upon himself 
to make certain that the progress in the 
control of agricultural pests is not re- 
tarded through undue legislative restric- 
tion stimulated by public reaction. 
This can be done by emphasizing through 
our information channels the importance 
of following label directions and pre- 
cautions. 

State and Federal Cooperation 

Through their bulletins and spraying 
and dusting schedules federal and state 
workers distribute information on the 
induary's products also. I have watched 
over the past few years the growing inter- 
relation and cooperation of state and 
federal agricultural scientists with in- 

dustrialists. Growing out of this co- 
operation are a mutual confidence and a 
respect which have accelerated progress 
with pest control. Much more can be 
done with this relationship. especially 
with agronomists and plant pathologists. 
We need to reach a common ground 
with these workers so that we all tell the 
user of pesticides a story that fits together 
and does not conflict in essentialities. 
Many of these federal and state institu- 
tions have training programs for young 
technologists who will eventually serve in 
various capacities with industry or with 
agriculture. I t  is essential from this 
standpoint that these budding scientists 
have a broad outlook as a part of their 
training. 

Don't Overlook Dealers 

In the examination of these associates 
we have a tendency to overlook the 
dealer. Some independent surveys have 
pointed up the importance of the dealer 
in the entire picture of disseminating in- 
formation on pesticides both in the agri- 
cultural market and in the garden mar- 
ket. 

In agriculture, the dealer often finances 
the purchase of control materials and 
his recommendations greatly influence 
the buyer. Yet in many cases the dealer 
is the least prepared to pass on the neces- 
sary technical information for the proper 
use of products. In my estimation the 
dealer is the weakest link in this entire 
chain for the dissemination of informa- 
tion. 

The business of controlling agricul- 
tural and home garden pests is becoming 
so complex and the margin for error so 
narrow that our industry can no longer 
afford to use an agency with inadequate 
kno\vledge for dealing directly \vith the 
proper use of pesticides. It appears to 
me the industry has an obligation to use 
every method available to train dealers 
so that they can do a better job in telling 
the farmer what and how to use pesti- 
cides. A reflection of this inadequate in- 
formation can be found in the number of 
liability cases ivhich arise through im- 
proper use and by the number of failures 
to control the pests involved. By direct- 
ing our o\vn information in a conserva- 
tive vein to point up the importance of 
safe use of pesticides through these three 
media we can do much to produce a 
healthier situation in the marketing of' 
agricultural chemicals. 

( M r .  Leonard, recentlJ retired vice president 
of Tobacco By-products @ Chemical Corp.. 
was president of the *Tational Agricultural 
Chemicals Association 7946-39.) 
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